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         Through Paid Social ad campaigns, Flare Media has helped us grow our Social Media 
Platforms exponentially. Facebook is now one of our primary lead generators. As the advertising 
business continues to evolve and change, Flare has helped us keep pace by introducing us to 
new media platforms, like targeted display advertising and Connected TV.

Grayce Anderson, Director of Marketing, Madison Homebuilders

Madison Homebuilders, an established 
on-your-lot builder based in Charlotte, has been 
constructing custom homes in 40 counties 
across the Carolinas since 1997. Since we began 
working with Madison 5 years ago, we have 
gradually transitioned their media mix from a 
primarily traditional approach to a digitally-savvy 
plan including paid social, digital display and 
digital video. Although the media plan had 
evolved to include these digital tactics, 
broadcast TV remained a prominent medium for 
this client. While they build many homes in the 
Charlotte market, the majority of their target 
audience does not live in Mecklenburg County, 
which represents 34% of the households in the 
market. The waste and inefficiency broadcast TV 
represents coupled with the challenges of a 
political year presented within this medium, 
provided the perfect opportunity to test a more 
targeted vehicle by scaling back the traditional 
TV spend and shifting into the connected TV 
landscape.
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Approach

Conclusion

Results

Using Scarborough research, we analyzed the target audience’s digital usage by 
county size and were able to determine the audience was not only present on, but 
actively engaged with, OTT despite their more rural location. With this knowledge 
in hand, the decision was made to strategically scale back the broadcast TV buys 
and reallocate those dollars to connected TV. This allowed us to more efficiently 
reach a relevant, targeted audience while maintaining the creative impact 
achieved in a traditional TV medium. The shift simultaneously increased the 
frequency of message among their primary target audience, within their respective 
counties, without the wasted exposure to a less engaged and irrelevant audience.

Cutting back on traditional TV spending and testing new tactics could have been a 
source of angst for many clients; however, our research-driven approach provided 
confidence from the outset and the results spoke for themselves early on.

Not only did the shift from broadcast TV to connected TV yield positive results 
across the board for Madison Homebuilders during one of the craziest years in 
modern times, but were able to increase coverage by 30% from years prior, 
keeping their commercials in the market for 52 weeks during the year. Although a 
political landscape drove the shift initially, research backed it, and the results 
underline it. This is a shift that is likely here to stay, and one that could continue 
pulling future strategies away from broadcast TV.

35% more site traffic YOY

30% more coverage during 
the year

40% lower cost per conversion 
when CTV is running

41% higher conversion rate 
when CTV is running
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