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Furman University
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Overview

Copyright 2021 Flare Media Agency

Furman University, a well-respected private 
liberal arts school based in Greenville, S.C. 
came to Flare Media looking for an elevation 
in their digital media presence as well as 
nimbleness in an effort to maximize 
marketing dollars with multiple objectives. 
This finicky young adult target audience 
underscores the need to track performance 
in real time in order to shift spend throughout 
various channels to meet this audience 
where they are. Our team’s set up allows for 
near real-time shifts as new platforms 
emerge and reach scale where we can test 
and try new offerings, new ad types and new 
strategies during the course of the campaign 
to gauge impact and continue to drive ROI. 
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Approach

Conclusion

Results

Working in tandem with the marketing team, we were able to outline key 
KPIs, in addition to campaign-specific landing pages and contact forms as 
tracking metrics for branding and admissions. With a real time dashboard in 
place, and an ongoing reporting system implemented, leads are tracked 
and campaigns are optimized based on performance. 

Our in-depth research allowed us to launch campaigns with precision 
based on recent consumer habits and preference, and while the campaigns 
launched efficiently, over the course of them, as message effectiveness 
waned or platforms weren’t performing, we were able to adjust and 
continue a consistent stream of leads and new connections.

As the relationship builds and the media presence continues to drive 
measurable results, we consistently see impact throughout each campaign. 
Budgets have increased each year and dollars are efficiently and 
strategically placed where the most impactful performance is monitored, 
and the most successful results are monitored.

31%
more conversions

YOY across
multiple years   

144%
more traffic to

key admissions
pages YOY
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97%
more coverage during

the year with efficiencies
and higher budgets

with performance increases


